
s o c i a l m e d i a au t h o r 
g u i d e l i n e s

u n i v e r s i t y  o f  n e b r a s k a  p r e s s



Contents
 1 Social Media Best Practices

 2 Facebook

 3 Twitter 

 3 Blog

 4 LinkedIn

 4 Goodreads

 4 Pinterest

 



An Author’s Guide to Social Media at the University of Nebraska Press

The University of Nebraska Press is currently active on the following platforms: our blog, 
Facebook, Twitter, and Pinterest. Before you begin any social media please consider the 
time and commitment each outlet can demand. Social media is supposed to be fun but it 
can be a lot of work! 

Social media best practices
Do
• Showcase your expertise and personality 
• Post frequent updates: a good rule of thumb is 1 to 3 times a day for Facebook, 3 to 8 
times a day for Twitter.
• Be friendly and casual: social posts will appear among posts from users’ friends and 
family.
• Be human: have a perspective and a voice.
• Be concise: get to the point before losing readers’ interests. 
• Be timely: respond to comments and queries as soon as possible. 
• Use social media etiquette: acknowledge sources and give credit where it’s due via 
attributions, retweets, and so on; follow others and many will follow you back. 
• Stick to what you know: when writing a blog article, stick to your area of expertise. 

Don’t
• Use overly familiar or potentially offensive language.
• Sound like a different person on different channels.
• Be overly promotional (of yourself or your work). 
• Post too frequently (might be seen as spamming).
• Write about topics outside your area of expertise.
• Misrepresent yourself or your qualifications.
• Post copyrighted material without proper clearance and attribution.
• Underestimate the resources–in terms of content and time–required to launch and 
maintain a social presence over the long term. 
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Platforms

Facebook
Facebook is a great place to connect with current and potential 
readers. This networking site enables users to create profiles or pages 
with photos, lists of personal interests, contact information, and other 
personal details to communicate with their network or friends.

Advantages for you
• Facebook is a great platform for promoting your work and building your community. 
Setting up a page on Facebook allows you to create a professional presence that is 
distinct from your personal profile. A public page enables you to establish a two-way 
conversation with your readers via wall posts, discussions, polls, and more.
• Facebook allows its users to select who can see each individual post, allowing for 
tailoring to your audience. In addition, Facebook has added a “Follow” feature, 
allowing people who do not know you (so not a “Friend”) to subscribe to your 
updates, these people would only see your public updates.
• Facebook can serve as a homepage for your “personal brand,” linking to or even 
streaming in content from other platforms where you may be present, such as Twitter, 
YouTube, a blog or personal website, or LinkedIn. 

How you can use it
• Set up a page for yourself. We advise developing an “author” page under your name 
that can be used to promote the full extent of your work, public appearances, articles, 
expertise, and more. 
• Focus each post on a single subject and include a question, link, or call-to-action to 
boost engagement.
• Don’t post too frequently: one to four posts a week is a good rule of thumb.
• For further information, Facebook has set up a Best Practices for Journalists site, 
much of which is applicable to authors in general. 
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Twitter
Twitter is a social networking and microblogging service that enables people to send 
and read short messages called “tweets.” It can be an effective way to connect with 
readers around the world. Messages are limited to 140 characters, so each post must 
be succinct. 

How you can use it
• Share content from your blog and website.
• Share useful and relevant external articles, tools, and resources.
• Share information regarding your latest work, event, or updates.
• Support other Twitter users by sharing content that isn’t yours.

Tips! 
• Be social and personable: retweet, reply, favorite  
• Pay attention to trending topics, use relevant hashtags (#)  
• Turn off any automated feeds.
• Be yourself! 
 
Blog
A blog is a website in the form of a diary that allows people or businesses to write 
regularly about topics or events that interest them. Blogs usually include photos, 
videos, and links, and allow readers to comment on and discuss entries.

How you can use it
• Platform to post longer articles that showcase your expertise 
• Publish posts in a timely manner to comment on current topics 
• Acts as a starting point for your other social media outlets

Key considerations
• Focus on where you can demonstrate your expertise in your field, using your book(s) 
is a good place to start.
• If you decide to launch your own blog, be prepared to make a long-term commitment 
to blogging regularly.
• If you don’t want to start a blog, contribute to ours! We take author guest posts on 
a regular basis.

Tips!
• Users are reading on the web so your posts should be relatively concise. 
• Use images or rich media (videos, podcasts, and so on) to boost engagement and 
interest. 
• Aim to create blog content that offers a point of view and can spark dialogue with 
your readers.



Expanding your community
Below are a few additional social networks you can use to build your community:

LinkedIn
LinkedIn is a professional networking site. It is a good place to keep track of your 
professional connections. LinkedIn also hosts numerous groups that are dedicated to 
different personal and professional interests. Participating in discussion within these 
groups is a good way to showcase your knowledge of a particular subject. 

Goodreads
Goodreads is a social networking site for people who love reading. The site consists of 
over 4 million members that share book recommendations and keep track of reading 
lists, as well as wish lists and book discussions. Goodreads also allows authors to 
make profiles on the site to promote themselves. You can use this to create a personal 
profile with bio, blogs, events, video hosting, book giveaways, Q&As, or discussions.

Pinterest
Pinterest is a pinboard-style image-sharing service that allows members 
to “pin” visual content (pictures, videos) to their pinboard from sites 
across the internet. Pinboards are based around certain themes or 
interests, hobbies, events, etc, and other users can “re-pin” and “like” 
content from people they follow. 

If you have questions or would like further advice 
please contact the Publicity Manager.
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